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Publication Quality 

• The state of the industry

• Comparison of Pharma vs non-Pharma 
sponsored information

• Observations



T H O M S O N    S C I E N T I F I C

Scrutiny of the Industry

• Regulatory activity surrounding the use of 
promotional materials including publications

• Non-disclosure of selected results

• Loss of confidence by public in the pharma 
industry
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WARNING Letters & Untitled Letters
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Are Things Really That Bad?

• Independent assessment of the quality of 
published literature

• Negative vs positive information
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Methodology

• Through the methodologies of the TMMS, we 
evaluate the quality of included material by:

• Assessing each article, abstract and poster in 
terms of its scientific content, the 
appropriateness of the methodology and how 
well the information has been presented. 

• Assigning each study a score (called the 
Thomson Source Score) ranging from 0% to 
100%. 70% or more indicates a well written, 
thoughtfully designed, scientifically-valid study. 
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Industry Activity and Quality 
The Organizations that have made the biggest impact in the leading sources of information on medical research 
(October–December 2007) 

Ranking 
During 

Previous 
Quarter

Thomson 
Institutional 
Recognition 

Score2

Thomson Source 
Score (%)

Number of 
Sources

Sponsor

Bristol-Myers Squibb 73 77 5621 5
Eli Lilly 72 75 5400 2
Pfizer 67 76 5092 6
GlaxoSmithKline 65 75 4875 4
AstraZeneca 61 75 4575 3
Novartis 57 73 4161 1
Sanofi-Aventis 58 71 4118 7
Novo Nordisk 54 73 3942 10
Merck 44 72 3168 8
National Institutes of Health (US) 47 67 3149 9
Takeda 40 78 3120 11
Wyeth 27 74 1998 NR
Genentech, Inc 27 71 1917 NR
Amylin Pharmaceuticals 21 76 1596 13
Amgen 21 72 1512 NR 
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Comparison of Strength of Information
Pharma vs non-pharma 4Q07

Sponsor
Number of 

Articles

Mean 
Source 
Score

Pharma 896 75
non-Pharma 410 72

P=0.0004
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Comparison of Strength of Information
Pharma vs non-pharma All of 2007

Sponsor
Number of 

Articles

Mean 
Source 
Score

Pharma 2550 75
non-Pharma 1014 71

P < 0.0001
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Year-On-Year Comparison

Sponsor
2006 Mean 

Source Score
2007 Mean 

Source Score

Pharma 78 75
non-Pharma 57 72
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Negative vs Positive Information

• Perception that only positive information is 
discussed about therapies

• Pharma-sponsored negative information is 
readily available
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Azimilide (P&G Pharmaceuticals)(2004-Present)

No of Messages %
Positive 6 35%
Neutral 6 35%
Negative 5 30%
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Observations

• Published scientific information is generally of 
high quality

• Pharmaceutical companies sponsor well written, 
thoughtful sources of information

• Mean Source Score analysis suggests small but 
consistent differences in favor of pharma-
sponsored information.

• Industry-Sponsored information can be well-
balanced


